
1 www.family-tree.co.uk Sales Manager: Sarah Hopton on 0113 200 2925 / sarah.hopton@warnersgroup.co.uk

Senior Sales: Louise Clarke on 0113 200 2915 / louise.clarke@warnersgroup.co.uk

    Print    Online    Digital 2019 Media Pack

Valued & trusted for over 30 years

GET BACK 
FURTHER!

TOP20
FAMILY HISTORY 

SOLUTIONS!
VITAL RECORDS 
MASTERCLASS 
✓ BIRTHS 
✓ MARRIAGES 
✓ DEATHS

Family history 
festivities 

to feast on!
Make the most 
of Xmas with 
your ‘12 days’ 

genealogy guide

TreeTreeTreeTreeTreeTreeTreeTreeFamilyTreeTreeTreeFamilyFamilyFamilyFamilyFamilyTreeFamilyTreeTreeFamilyTreeFamilyFamilyTreeFamilyTree

Top tips for 
DNA matching

Behind the 
scenes at 

Bletchley Park

Easy ways 
to preserve 
old photos

‘Family history 
is undergoing a 
slow revolution’
Read expert Chris Paton’s 
end of year review

£5.25

770267 1132329

22>

CHRISTMAS 2018 www.family-tree.co.uk

p01FT_Xmas.indd   2 08/11/2018   15:43



    Print    Online    Digital 2019 Media Pack

2

    Print    Online    Digital 

www.family-tree.co.uk Sales Manager: Sarah Hopton on 0113 200 2925 / sarah.hopton@warnersgroup.co.uk

Senior Sales: Louise Clarke on 0113 200 2915 / louise.clarke@warnersgroup.co.uk

Magazine
The

26
July 2016

www.family-tree.co.uk

www.family-tree.co.uk

July  2016
27

FamilyTree

FamilyTree

W
ills can be wonderfully 

important records for 

family historians but are 

sometimes overlooked. 

I have often been disappointed to 

have not found wills for ancestors I 

would have expected to have made 

them; yet I have unearthed them for 

people who were far from wealthy and 

merely wanted to make sure what little 

they left went to their favourite son 

or daughter, or to another relation 

or good friend. Thus wills are well 

worth searching for, and you never 

know what you’ll find in them; as 

Jan Craig, from Aston Hayes near 

Chester, discovered. She tells me 

she made an unexpected find in 

the 1689 will of her ‘brick wall’ 7x 

great-grandfather, William Oulton 

of Wettenhall in Cheshire. He was a 

wealthy and literate yeoman, with wife 

Sarah and a family of three sons and 

four daughters. When he died he left 

instructions in his will for his eldest 

surviving son Ralph, which included 

these words: ‘If att any time the said 

Ralph do no approve of his mother 

finding him apparil thin [sic] that hee 

the said Ralph shall receive from his 

mother the sun of £4 yearly...’

Jan and I are both puzzled: does 

this refer to Ralph’s clothing or, as Jan 

suggests, his religion? Perhaps Sarah, 

his mother, was a Nonconformist and 

wanted her son to wear Puritan-style 

clothes. The religious preamble at the 

start of William’s will was extremely 

brief, and Jan wonders if he may even 

have been an atheist? On the other 

hand, she thinks that perhaps Ralph’s 

father William was just an eccentric! 

In 50 years of research, in which she 

has read ‘countless wills’, she cannot 

remember another request like it, and 

nor can I. Please let me know about 

any other interesting or unusual wills 

you have come across.

Let battle babies commence

As we all know, it is almost 102 years 

to the day that the First World War 

broke out; but did you know that 1,634 

babies born in England and Wales 

were given WW1-related names during 

and after the conflict? This was news 

to me when The National Archives 

(TNA) at Kew published a splendid 
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Fill in your ancestor chart

BARD-ERA ANCESTORS

Drawing up your own family tree is a fascinating and 

enjoyable way to watch your family history unfold and 

makes a great keepsake for your descendants, 
writes Rachel Bellerby

How to draw up your family tree

FAMILY HISTORY FOR BEGINNERS

A family tree is a visual way of showing how one generation of your family connects to the next, as 
well as displaying the relationships 
within each generation. Although 
these charts can look complicated, it’s 
simple to start your own family tree, 
as we show you here.Creating a family tree is a great way to 

see your ancestors at a glance and you 
can use it both as a working document 
and eventually as an heirloom. 
PreparationBefore you plot your tree, take a look 

at a variety of templates to give you 
an idea of what format might work for 
you. You can find a pull-out chart on 
page 49 and good examples can also 
be viewed at Family Tree Templates 
www.familytreetemplates.net and 
Obituaries Help obituarieshelp.org/
pedigree_trees_5_five_generations.

html, and on our very own Family Tree 
website, family-tree.co.uk/2015/02/
free-guides. Alternatively, you might 
prefer to work from one of the pre-
printed charts available from various 
genealogy suppliers.Next, decide how you’ll display 

the information. Abbreviations make things simpler – ‘b’ for date of 
birth, ‘m’ for marriage and ‘d’ for 
death. You can also use ‘bp’ or ‘bap’ 
to indicate a baptism, and ‘bur’ to 
show a burial date. The ‘=’ sign is 
another way to indicate a marriage. 
If an ancestor has more than one 
marriage, these can be listed as 1, 2, 
etc., with the relevant children shown 
for each union.Vertical lines on the tree indicate 

the relationships between the generations, while horizontal lines  
are used to display the children  of a marriage, with siblings listed in 

age order. 

 Top tips
l Consider creating both a ‘working’ 
family tree and an heirloom version;
l Use the best quality paper and writing materials you can afford for 

your heirloom tree;l Allow room on the chart for generations yet to be discovered!

Rachel Bellerby’s family history journey began when she 
was given a family tree chart as a 10-year-old, setting her off on the quest to discover her 

ancestors, whose occupations 
range from lady’s maid to mill architect. She is the author of Tracing Your Yorkshire Ancestors 

and Tracing Your Leeds Ancestors (both Pen & Sword).

About the author
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should have the name of the person, 
with their surname written in capitals, 
along with their dates of birth, marriage and death. Next, create vertical lines to connect 

each sibling to the two parents (with 
the father shown to the left of the 
mother) and write the parents’ crucial 
dates as in generation one. The names 
of the female members of your tree 
should be entered with their maiden 
name if applicable.

 Expert advice
Professional genealogist Celia Heritage says:‘It’s important that your family tree is laid out clearly and there are set protocols to help you do this. On a 

well laid out tree you will easily see 
how everyone is related to each other, 
while details of vital events (birth, baptism, marriage, death and burial) 

will be easy to discern at a glance. 
You may also wish to add details of 
occupations, although including too 
much detail can result in a cluttered 
tree, which is less easy to read.’

Genealogist and lecturer, Celia Heritage runs the popular online Family History e-course at www.heritagefamilyhistory.co.uk/ecourse

Creating your family treeOnce you’re ready to begin, write in 
pencil, making each entry permanent 
once you’re confident that the names 
and dates are correct.Plot the youngest generation of 

the family at the bottom of the page, 
allocating a box to each person, with the oldest child on the left and 

subsequent siblings listed to the right of the previous name. Each box 

After this, you can continue into 
your family’s past, plotting new ancestors as you discover them and 

wondering what those tantalising gaps 
in your family tree might reveal as you 
take your research further.Next issue, we show you how to 

work out the relationships between 
the different members of your  family tree.

GrandfatherThis is where the father’s father is displayed. This is the direct paternal line.

GrandmotherThis is where the father’s mother is displayed.

GrandfatherThis is where the mother’s father is displayed.

GrandmotherThis is where the mother’s mother is displayed. This is the direct maternal line.

Father
The father is traditionally shown to the left-hand side of his wife.

Mother
It’s useful to include women’s maiden names in your tree if applicable.

Child
Enter the youngest generation at the bottom of an ancestor chart.

Family Tree is Britain’s longest-running family history magazine, established in 1984,  
which has been helping people to discover their ancestors for decades.

Valued and trusted by our readers, at Family Tree we love helping readers from the 
 first steps on their genealogy journey, and seeing them grow their knowledge over the  
years. Published every four weeks, Family Tree provides readers with information about  
the research skills, historical records, latest books and newest website collections they  
need to trace their family history.

There’s always something new to learn about our families and the lives they once lived.  
Our readers are addicted to this awesome hobby, and we aim to help them in their  
discoveries by providing them with engaging and inspiring content, that is written by  
genealogy experts from around the world.

Each issue of Family Tree covers the latest news, reviews, websites and archives designed  
to help not only the beginner but also the advanced genealogist. As well as reader tips and  
advice we also include some lovely reader stories from the world of family and living  history. 

Over the decades we have built an extremely loyal readership. We strive to provide them  
with information to suit a range of experience, from those new to the hobby to seasoned 
genealogists. We share their passion for family history, and the growing range of resources  
that can be used to find out about ancestors. 10 July 2016
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From his boots to his tin hat

WHAT DID YOUR SOLDIER WEAR AT THE SOMME?

The Tommy’s tin hat is an 
iconic piece of British Army 
uniform from World War I. 
Learn what else your soldier 
ancestor wore at the Front 
with Andrew Robertshaw’s 
detailed kit list.

A Tommy’s life in the trenches is 
unimaginable to us in so many 
respects. Quite aside from 
the fighting, their day-to-day existence was gruelling.

Lice, trench foot, repetitive food, hard physical labour digging trenches and living in the open – we would find any one of these conditions hard to bear today. In addition to being harsh, the conditions also called for unusual equipment – many items of which evolved over the years of the war. Learn what the kit felt like to wear, use and carry, and understand that little bit more about your ancestor’s life at the Front.

How much did the kit weigh?It is estimated that a typical First World War soldier carried a total weight of over 60lbs (27 kilos), in fact it is somewhat over 70lbs (32 kilos). A fit man could and did run in this weight and the question remains what items a soldier could leave behind on 1 July 1916 as he went into battle at the Somme. With no food or water he could not sustain himself, and the helmet and respirator are vital as are weapons, tools and ammunition! 
It’s worth remembering that many soldiers would have worked in hard manual labour occupations prior to the war, giving them the fitness, strength and stoicism to carry the kit  – something the more sedentary of us would struggle with in the early 21st century.

What did it feel like to wear?The 1908 equipment was well designed and a camouflage colour. Weight was taken on the waist and shoulders and hence was popular. The set could be put on as a waistcoat and even worn with the waist belt undone on the march. By modern standards the uniform is itchy and hot but is a military version of what men wore for labouring at home in the UK. 

Your Tommy’s key kit in 1916

1. Pair of hob nailed B5 pattern ‘ammunition boots’2. Pair of grey woollen socks
3. Pair of puttees. Developed in India, these were worn spiralling around the leg to prevent the trousers from snagging, support the calves on the march and keep out the damp4. 1902 pattern trousers made of ‘khaki’ cloth. Officially ‘drab’, the nickname for the cloth came from India where it meant ‘dusty’5. Short drawers held up by means of loops in the upper front band. These are designed to take the braces buttoned to the trousers6. Leather 1903 pattern belt. When working the braces could be shrugged off and the trousers supported by the belt. Hence ‘belt and braces’7. A ‘grey back shirt’ with identifying regimental number. Worn inside the pants. Most items of kit were marked with the wearer’s number to prevent loss8. Vest worn under shirt

9. Single ‘vulcanised fibre’ identification disc with wearers’ name and initials, number, regiment, rank and religion
10. 1902 pattern tunic badged to 29th Division, red half diamond on upper sleeve, Lancashire Fusiliers, metal shoulder titles and ‘Bomber’ badge on upper right arm showing that the wearer is a qualified ‘bomber’ (grenade thrower)11. Steel helmet. Newly issued in 1916
12. Set of 1908 web equipment with water bottle, bayonet scabbard, entrenching tool helm (handle strapped to the bayonet), entrenching tool head pouch at the bottom of the load
13. A tin triangle cut from a ration crate
14. ‘Mess tin’ in linen cover. This is used for cooking and tea-making in the field15. A rolled up rubberised ‘ground sheet’ inside which is a woollen ‘cardigan jacket’
16. Shaving mirror
17. General Service shovel for ‘digging in’
18. Four sand bags to help improve a captured trench19. The newly introduced wire cutter that fits onto the rifle and can be pushed against taut barbed wire to break it
20. Seventeen-and-a-half inch long bayonet (right) and scabbard (left)21. Entrenching tool helm/handle (right) and entrenching tool head (left)22. Gas Mask ‘PH Hood’ with waterproof inner bag and linen carrying pouch23. Two number 5 hand grenades (‘bombs’) carried in tunic or trouser pockets24. The equipment could carry 150 ‘rounds’ (bullets) but for an attack additional cotton bandoliers of 50 rounds were added. A total of up to 250. All are in five-round metal ‘chargers’ to speed loading

25. Jackknife with blade, tin opener and spike carried on a lanyard around the waist to prevent loss
26. White enamel mug. Vital for a cup of ‘char’ (tea)27. Khaki handkerchief. White ones were banned!28. Rations of corned beef, two tins, Maconochie’s stew and meat and vegetable rations, tea and sugar in a tin, condensed milk in a tin, ration biscuits and cheese, bacon and dried vegetables carried in a calico bag. This soldier has also bought some cocoa tablets from the canteen29. As a regular soldier this man was serving in 1914 and received a Princess Mary Christmas Gift tin. Originally containing cigarettes and tobacco, the owner now uses it to house matches, cigarettes and torn up newspaper. The last item is vital in an environment in which toilet paper is not issued30. Holdall – containing knife, fork, spoon; shaving kit (including shaving stick and cut-throat razor); comb; soap; button stick (to place behind button to protect clothing when polishing buttons); spare boot laces and a hussif (or housewife – ie sewing kit)
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Our audience
Readers: ABC1
Male (35%), Female (65%), 
Over 78% of our readers are age 55 years old +

Reader interests: Keen readers, walkers, photographers and gardeners. Our 
readers also like to write, make crafts, travel and attend the theatre.

Topic of  interest within the magazine include: Family History News, 
Local History, Social History, Military History, Births/Deaths/Marriages, Graves/
Burials/Inscriptions, Immigration/Emigration.

Key facts:
• 76% of our readers say they pay attention to the adverts within the magazine
• 67% of our readers spend up to £100pa on books, CDs and other related products. 
• 70% of our readers keep the magazine as a reference source. 
• 62% of readers purchase a copy every issue
•  50% of our readers only purchase FT and no other genealogy title. That’s 9,000  

family history lovers you can only reach by taking out an advertisement with us.
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Brand reach
More than just a magazine, Family Tree also reaches 
thousands of enthusiastic readers via our website,  
social media, e-newsletters and digital edition…

Current reach: 
Active print readers per issue: 18,000
Average monthly online users: 28,065
Social media: 15,595
E-Newsletter subscribers: 10,775
Active digital app downloads : 23,749
 
Total reach: 96,184
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Position Size (mm) 1 Insertion 3 Insertions 6 Insertions 13 Insertions

Double Page 
Spread

436 x 313 (Bleed) 
426 x 303 (Trim)

£1060 £1008 £981 £955

Covers 303 x 216 (Bleed)
296 x 210 (Trim)
274 x 190 (Text area)

£740 £703 £684 £665

Full page 303 x 216 (Bleed)
296 x 210 (Trim)
274 x 190 (Text area)

£592 £562 £547 £532

Half page 130 x 190 (Landscape)
274 x 94   (Portrait)

£347 £329 £321 £312

1/4 page 130 x 92 (Portrait) £184 £174 £170 £165

1/8 page 62.5 x 92 (Landscape) £97 £93 £90 £87

Classifieds

1/16 page 43 x 61 (Portrait)
92 x 30 (Landscape)

£56 £54 £52 £50

1/32 page 43 x 30 (Landscape) £36 £34 £32 £31

Commercial
lineage

£0.35 per word exc VAT

Rates 
& Specs Full 

page
Trim or 3mm Bleed

Trim

Bleed

1/2  
page

1/4  
page

1/8 
page

1/16 
page

1/32 
page

Advertorials and sponsorship by arrangement
Inserts by quotation

Special positions 25% 
Agency commission 10%
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The website
Our website www.family-tree.co.uk has been servicing the family history 
market for generations. Recently revamped, the new and improved site is 
quickly becoming one of the country’s most popular with up to date events and 
competitions, news, tips and advice for family historians.

The site, which now includes added benefits such as online tutorials, 
competitions and a book review and sales section, currently attracts 
over 17,000 visitors per month. These visitors are continuously growing 
thanks to our robust marketing strategy and regular monthly e-newsletters.

We currently have a wide range of online opportunities available including 
geo-targeting and trackable links, for further details please see the below rates.

Website Ad Size (pixels) Cost

MPU 250 x 300 £200 per month

Leaderboard (Top) 728 x 90 £350 per month

Leaderboard (Bottom) 728 x 90 £200 per month

Wide skyscraper 160 x 600 £250 per month

Button 160 x 160 £150 per month

Enhanced Event Listing £50 (4 weeks)

Enhanced Resources Listing £50 (4 weeks)

Editorial Links £25 per link

Video & Advertorial £300

Social media £75

Sponsored post/blog £350

Leaderboard 728x90

Sky
scraper 

 160x600
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Social Media
One of our newest growing audiences this year is social media, 
with over 23% of our magazine readers now follow us on our 
Facebook, Twitter and Instagram. This year alone we have seen 
a 16% year on year increase in the number of collectors actively 
following us across these platforms and currently outperform our 
nearest competitors in term of visitor numbers.

We have a wide range of opportunities available via social media 
so please do get in touch and I will be more than happy to tailor 
something to suit your needs.
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E-newsletter packages Details Cost

Gold Package Three Promotional Slots £450

Silver Package One Large Promotional Slot £250

Bronze Package One Small Promotional Slot  £100

Bespoke E-newsletter £950

Targeted E-newsletter £650

E-newsletter
Our monthly e-newsletter is sent out to more than 8,000 registered 
users in the UK, and this number is constantly growing.
Our readers are keen to discover more about their family history, 
heritage and culture that is why they have all opted in to receiving this 
information from us on a monthly basis.

With an impressive open rate well above the industry standard 
of 20% our e-newsletter offers a unique way to reach a targeted 
audience via direct mail.  

You can reach our core e-newsletter audience by taking out one of the 
following options and promoting your products and services with us.



9www.family-tree.co.uk

    Print    Online    Digital 2019 Media Pack     Print    Online    Digital 

Sales Manager: Sarah Hopton on 0113 200 2925 / sarah.hopton@warnersgroup.co.uk

Senior Sales: Louise Clarke on 0113 200 2915 / louise.clarke@warnersgroup.co.uk

Digital    
    editions

Family Tree is available as an interactive digital edition,  
allowing us to reach a worldwide audience. 

The digital version is available on the 
following platforms:

• iPad (app store)
• iPhone (app store) 
• Android Tablet (Android)
• Android Smartphone (Android)
• Kindle Fire (www.pocketmags.co.uk)
• PC (www.pocketmags.co.uk)
• MAC (www.pocketmags.co.uk) As an advertiser in the digital edition, we can provide direct links to your website  

with a single tap, while advertisements can include image galleries and videos  
to create an engaging, interactive promotion.  
Current digital app downloads now total 13,579 per month.
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VIKING
INVASION

ROMAN COINS 
FOUND IN BRITAIN

How the Vikings imitated and 
influenced our coins

ISSUE TWO • AUTUMN/WINTER 2018 • £3.99

COIN
COLLECT ING MAGAZ INE THE LATEST ON THE NEW 

10P COINS… AND WHERE 
THEY’VE BEEN SPOTTED

Your in-depth 
collecting guides…

The emergence of 
MILLED coinage 

explained

How to collect 
HAMMERED coins

Your guide to 
collecting 

BULLION coins

YOUR GUIDE TO 
18TH-CENTURY TOKENS

p01 CCM Cover.indd   1 26/07/2018   09:32

…increase your audience with our other hobby titles

Our monthly and bi-monthly 
publications are all market leading, 
available worldwide in print and digital 
formats, with their very own websites 
and social media pages.
 
www.historyscotland.com
www.writers-online.co.uk
www.pianistmagazine.co.uk
www.stampandcoin.co.uk
 
If you would like to reach a wide range of 
mature readers in other interests, special 
discounted rates to advertise across 
our portfolio of titles are also available. 
Please don’t hesitate to contact us. 

We also publish the popular History Scotland, Writing Magazine, 
Pianist Magazine, Stamp Collector and Coin Collector
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