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Since time immemorial it’s been essential to keep stories exciting, says Adrian Magson

Y
ou’re a writer, a storyteller, a spinner of tales, 

a painter of dreams; capable of drawing 

readers out of their everyday and into your 

world – or, at least, the one you’ve created.

It sounds almost noble, even un peu

pretentious. But at heart, it’s what storytelling has always 

been about, ever since the first humans capable of forming 

words got their kids around the fire and told them what 

they’d been doing that day. For some these activities would 

have been repetitive, mainly for survival; foraging, planting 

crops, skinning game, avoiding enemies or simply making 

a big round disc-shaped thing and putting legs on it to 

make a coffee table. 
(Rumour has it that the family on the other side copied 

what they were doing but drilled a hole in the middle, 

thereby creating the first wheel. The table family missed 

out on all the credit which followed, but that’s the nature 

of invention; if you create something, it’s no good keeping 

it to yourself. The same applies to your writing).

This is a roundabout way of saying that the family 

who spiced up their daily stories with a touch of drama 

and tension (aka, the occasional mention of mammoths, 

avoiding snarly sabre-toothed tigers and fighting off 

pterodactyls to dig up their eggs for a nice omelette) were 

no fools. What they picked up on was getting an audience 

hooked and keeping them that way until it was time for bed. 

I suppose they could have bored them to sleep by droning 

on about planting and gathering, without any mention of 

danger or excitement, but where’s the fun in that?

Put simply, an uneventful tale of tracking game without 

seeing anything the least bit dangerous or interesting 

was no way to educate or entertain the ankle biters. 

Come forward many millennia and the jesters and court 

entertainers in the middle ages had the same approach… 

only their risk of incurring boredom was a lot nastier than 

someone falling asleep. ‘Off with his head!’ wasn’t invented 

by modern pantomime or in Carry On films.

Holding an audience’s interest is still vital – even more 

so now there are so many other calls on potential readers’ 

time and attention. Our job is to make sure they don’t turn 

too often to one of these other distractions.

A careful read-through edit is one way of achieving this.

Editing, which I believe I may have mentioned once or 

twice before, gives you an excellent chance to not only spot 

typos, but to spice up your story and make sure it has a 

certain balance. 
The first thing to do is read it through and check 

for variations in the tempo. Think, if you will, of an 

electrocardiogram. What you need is some variation in the 

base line; lots of ups and downs signify things happening. 

Flat-lines not so much. 
A couple of other points: if a sentence reads a bit 

long, prune it. More than a couple of commas and a 

reader will need at least three mental breaths to get 

Set in Set in 

stone agestone age
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The closing date is 15 May.
The winner will receive £200, with £50 for the runner-up, and publication 

in Writing Magazine for both.

With its closing date of 15 April, 
there’s still time to enter last 

month’s competition for short 
stories up to 750 words. 

Prizes are as above. 
See p62 for full details.

 STILL TIME
TO ENTER

SEE P62
FOR ENTRY 

DETAILS, FULL 
RULES AND 

ENTRY FORMS

£250 TO BE WON

WIN!
IN CASH PRIZES & PUBLICATION

£500

With results publishing in time for Halloween, submit stories from the other side for this competition, from classic ghost story or folk horror to monster mashup or urban fantasy, and everything in between.
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SHORT STORY 
COMPETITION
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SHORT STORY 
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month’s competition for short 

£250 TO BE WON
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Writing Magazine offers a comprehensive range of in-depth articles, tips and advice  
on how to write from beginner to advanced level. 

We interact with our readers on a regular basis via our website, e-newsletter, social media and 
new app platform to ensure we still satisfy our readers’ needs and deliver the writing package that 
meets their high standards, with an exhaustive array of regulars, snippets and one off features.

Writing Magazine reaches well-educated, passionate writers who are actively learning and improving their skills – which means:
• Entering competitions
• Taking training courses
• Going on retreats
• Attending literary festivals
• Joining literary organisations and associations

Our readers are typically ABC1, mostly women (82%) and a majority are over the age of 35 (75%), with the rest between 18 
and 34 (25%). 
 
The printed and digital edition of the magazine currently has a circulation of 19,000 per issue
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Brand reach

More than just a magazine, Writing also reaches 
thousands of enthusiastic web users via our website, 
social media, e-newsletters and digital edition...

Current reach: *
Printed magazines:	 15,000
Website - unique visitors:	 41,850
E-newsletter:	 22,939
Social media:	 67,530
Active digital app downloads:	 39,719

Total reach:	 187,038

*Figures can vary, but are correct at time of publication
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Position Size (mm) Colour price

Covers 303 x 216 (Bleed)
296 x 210 (Trim)
274 x 190 (Text area)

£1792

Full page 303 x 216 (Bleed)
296 x 210 (Trim)
274 x 190 (Text area)

£1442

Half page 130 x 190 (Landscape)
274 x 94   (Portrait)

£785

1/4 page 130 x 92 (Portrait) £409

1/8 page 62.5 x 92 (Landscape) £228

1/16 page 62.5 x 44 (Portrait) £144

Inserts Price

Flyer inserts (under 10 grams) £46 per thousand

Brochure inserts (under 40 grams) £63 per thousand

Rates 
& Specs

1/2  
page

1/4  
page

1/8 
page

Full 
page

Trim or 3mm Bleed

Trim

Bleed

Classified (44mm width x 30mm deep min) Colour price

Per column cm £15

1/16 
page
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Digital   	
    edition
Writing Magazine is available as an interactive digital edition, 
allowing us to reach a worldwide audience. 

The digital version is available on the following platforms:

• iPad (app store)
• iPhone (app store) - Made for Mobile feature
• Android Tablet (Android)
• Android Smartphone (Android) - Made for Mobile feature
• Kindle Fire (www.pocketmags.co.uk)
• PC (www.pocketmags.co.uk)
• Mac (www.pocketmags.co.uk)

As an advertiser in the digital edition, we can provide direct 
links to your website with a single tap, while advertisements 
can include image galleries and videos to create an engaging, 
interactive promotion. Current active digital app downloads now 
total 37,660 since its launch.
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E-newsletter The popular Writers Online e-newsletter has 
two promotional slots available…E-newsletter

E-newsletter packages Price

Premium Package – One Large Promotional Slot £650

Bronze Package – One Small Promotional Slot   £350

Bespoke e-newsletter £950

Targeted e-newsletter £750

Our monthly e-newsletter is sent out to over 17,368 users 
worldwide, with this number constantly growing by an 
average of 200 new sign ups per month (2019)
 
Our readers are keen to receive the latest industry news, 
our forthcoming editorial features, notable event dates, 
recent competition details and information on services and 
products available to them, along with any discount offers 
available, this is why we have an impressive 36% open rate 
on each email (industry standard is a 20% open rate).
 
We currently offer two alternative packages on our 
e-newsletter which are mailed each month and include a 
promotional slot on our e-newsletter and an advert on our 
website www.writers-online.co.uk
 
View a sample copy of our e-newsletter here:  
http://writ.rs/mediapacknewsletter
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The website
Writers Online is the country’s most popular website for writers, updated 
daily with news stories, articles, events and competitions.
 
The site, which serves as the online home for Writing Magazine, currently 
attracts 32,250+ unique visitors each month with visitors spending a 
minimum of nine minutes on the site per visit, reading up to 3 pages. It also 
offers advice, competitions, writing courses and much more.

Traffic is continually being increased through our regular activity on our popular 
social media pages and forum, which together have more than 62,000 followers. 
Opportunities to be included in our social media updates are available.

Leaderboard 728x90

DOUBLE 
MPU 

 300 x 
600

MPU  
250 x 300

Website Ad Size Cost

Leader board (Top) 90 x 728 £400 a month

Double MPU 300 x 600 £450 a month

MPU 250 x 300 £250 a month

Large Footer Banner 250 x 970 £350 per month

Social Media £200 per post

Blog/ Sponsored content £450
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Combined Packages
At Writing and Writers Online we understand that customers sometimes 
want to tap into our combined web reach and engage with our audience in 
different ways. We have put together a nunber of combined packages to do 
just that.

Package	 Web	 Blog	 App	 Social	 ENews	 Print	 Price
Launch Pad	 a			   a	 a	 a	 £788
Business Boost	 a	 a		  a	 a 		  £750
Web Package	 a	 a	 a	 a 	 a 		  £775
Writing Comps	 a		  a	 a	 a	 a 	 £981
Self Publishing	 a	 a	 a	 a 	 a 	 a	 £1100

Package contains different elements and are priced accordingly. 
All details for each package are available, just speak to Mark for more details.
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